ACTIVITY 20

CONCEPTUALIZING PAID AND
ORGANIC ADVERTISING
STRATEGIES

Welcome, VAs! Today's challenge tests your strategic thinking by crafting
organic growth and paid advertising plans for two distinct clients.

Client 1: The Eco-Chef

. Business: Sarah Jones is a passionate chef who specializes in plant-
based cuisine. She recently launched a personal chef service catering to
busy professionals and families seeking delicious and healthy vegetarian
and vegan meals.

. Target Audience: Busy professionals and families (skewing millennial
and Gen X) who are health-conscious and interested in convenient,
plant-based meal options.

- Brand Personality: Approachable, educational, and inspiring. Sarah
wants to showcase the ease and flavor potential of plant-based meals.

Client 2: The Indie Bookstore

. Business: "Chapter & Verse" is a charming independent bookstore
nestled in a historic neighborhood. They offer a curated selection of
books, host author events, and pride themselves on fostering a love of
literature within the community.

. Target Audience: Book lovers of all ages, with a focus on local residents
and tourists interested in exploring unique bookstores.

- Brand Personality: Friendly, knowledgeable, and community-oriented.
Chapter & Verse wants to highlight their unique book selection and
create a welcoming atmosphere for bookworms.
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Your Task:

For each client, develop a mini-marketing plan outlining
organic growth and paid advertising strategies. Consider the
following aspects:

Organic Growth Strategies:

. Content Marketing: What types of content (e.g., blog
posts, social media graphics, videos) can be created to
attract and engage the target audience?

. Social Media Marketing: Which social media platforms
are most relevant to the target audience? How can
Chapter & Verse and The Eco-Chef leverage these
platforms for organic reach and community building?

. Search Engine Optimization (SEO): What keywords
should be considered to improve the discoverability of
each client's online presence (website, social media
profiles)?

. Community Engagement: How can each business foster
interaction and build relationships with their target
audience? (e.g., contests, giveaways, online
discussions)

Paid Advertising Strategies:

.- Platform Selection: Which social media advertising
platforms (e.g., Facebook Ads, Instagram Ads) or
search engine advertising options (e.g., Google Ads)
might be most effective for reaching the target
audience?

. Targeting Options: How can paid advertising be tailored
to reach the ideal customer for each business? (e.g.,
demographics, interests, online behavior)

. Content and Ad Creative: What type of content or
visuals would be most attention-grabbing and effective
in paid advertisements?

. Campaign Goals and Budget: Define clear goals for the
paid advertising campaigns (e.g., website visits, brand
awareness, lead generation) and allocate a hypothetical
budget for each client.

TaskBullet University




ACTIVITY 20

CONCEPTUALIZING PAID AND
ORGANIC ADVERTISING
STRATEGIES

1 I
e e e e e e e e e e e e a

TaskBullet University



ACTIVITY 20

CONCEPTUALIZING PAID AND
ORGANIC ADVERTISING
STRATEGIES

TaskBullet University



ACTIVITY 20

CONCEPTUALIZING PAID AND
ORGANIC ADVERTISING
STRATEGIES

Bonus Points:

. Consider potential collaboration opportunities for each client. For
example, could The Eco-Chef partner with a local yoga studio to offer a
plant-based meal and wellness workshop? Could Chapter & Verse co-
host a book launch event with a local coffee shop?

. Explore additional organic growth strategies specific to each niche (e.g.,
{/ecipe) collaborations for The Eco-Chef, author spotlights for Chapter &

erse).

TaskBullet University




	textarea_29qbfm: 
	textarea_30rvrg: 
	textarea_28oymw: 


